
DRIVING NEW PATIENTS THROUGH
HYPER-TARGETED ADVERTISING

MID FLORIDA 
EYE CENTER

CASE STUDY:

Mid Florida Eye Center partnered with Evok 
Advertising to increase patient acquisition and 
strengthen brand visibility across Central Florida. With 
four locations serving Mount Dora, Leesburg, and The 
Villages, the practice sought to reach new patients 
and promote specialized eye care services through a 
targeted, multi-channel approach.

Our team developed an integrated marketing strategy 
designed to connect with the senior demographic 
while emphasizing the practice’s trusted expertise 
and patient-centered care. Through a mix of print, 
out-of-home, digital advertising, and email marketing, 
evok delivered a cohesive campaign that combined 
lifestyle storytelling with medical credibility. The result 
was a measurable increase in new patients, higher 
engagement online, and greater awareness of Mid 
Florida Eye Center as a leader in advanced vision care.

CATEGORY/TACTICS

INDUSTRY
HEALTHCARE

AUDIENCE

SENIOR RESIDENTS OF 
MOUNT DORA, LEESBURG 
AND THE VILLAGES 
SEEKING SPECIALIZED 
EYE CARE SREVICES

DIGITAL ADVERTSING
PRINT ADVERTISING
OUTDOOR ADVERTISING
EMAIL MARKETING
CREATIVE DEVELOPMENT



Mid Florida Eye Center is an eye care practice with four locations: Two (2) in Mount Dora, 
one (1) in The Villages and another in Leesburg. Working with Mid Florida Eye Center, 
our goal was to drive new patients in their service areas through website form fills and 
phone calls. 

IDEAS.

Mobile Ads

Print Ads
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To effectively reach Mid Florida Eye Center’s primary audience in the senior market, our 
media team developed an approach that consisted of print publications and out-of-home 
advertising channels, while also implementing a wide-reaching digital advertising campaign 
and email marketing.

Our creative team focused on emphasizing expert care through testimonials and fostering 
patient interest through lifestyle content that highlighted the benefits of clear vision.

WORK.
Banner Ads
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Billboard and Banner Ads



RESULTS.

KEY TAKEAWAYS
• 	Mid Florida Eye Center’s campaign demonstrates how data-informed, strategic 

marketing can connect healthcare providers with their audiences and deliver 
measurable growth.

• 	Evok Advertising implemented a multi-channel mix of print, digital, and out-of-
home media to increase patient acquisition and strengthen brand trust.

• 	Creative messaging centered on patient outcomes and lifestyle benefits 
resonated with the senior demographic, reinforcing the practice’s reputation for 
expert and compassionate care.

• 	The campaign drove measurable increases in new appointments, cataract 
surgeries, and qualified website traffic.

• 	This initiative underscores how integrated strategy and purposeful 
communication can enhance awareness, engagement, and long-term success for 
specialized healthcare brands.
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5%
increase in new patients

4%
increase in cataract surgeries

8%
increase in website 

visitors’ quality


